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NBBAH/M-26 13292
MANAGERIAL ECONOMICS
Paper-CC-B2 : B23-BBA-202
Time Allowed : 3 Hours] [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.

W% 3 H. W Ueh W¥A @l 99d Hid g0, &
qrer gval & Iq difeul gId mea 1 eHar 2
T yIAl B WEE FE Bl

Compulsory Question ( rfard 9vd )
l.  Write short notes on the following : 4x312=14
ferfafea  wfaa feofue fefen:
(a) Sales maximization.
faset  sAfemrasisn o
(b) Inelastic demand.
a=FEE =il
(¢) Law of Increasing Returns.

ggqd ufawa @1 el

13292/K/1641/4,400/T P. T. O.



(d) Price rigidi;y.
HEd FHOd
UNIT-1 (E&E-1)

2. Differentiate between Margina'] and Incremental concept.
Explain the role of Marginal analysis in managerial
€conomics. : 14
Wara ot gfgvia sravmomel % dw @ T
HifS| gausig erefvmres W it faverwor @@ sjfae
REEIERY

3. Should profit motive be the main driving force of the
economic system? Can you suggest an alternative to profit
as an effective motivation for achiéving economic
efficiency? . 14

F TS H IevA AU YUEll H1. YA WE a9 |
TqIfee? F0 9 AF g W wH e fau s
Yt WON % 9 W w19 % fowen w1 gEd ] wed
g7

UNIT-II (gahté-I1 )

4.  What is cardinal utility approach and its assumptions?
Draw and explain the Consumer’s equilibrium with the
- principle of equi-marginal utility. 14

wifeTa gfeferdt gfemion =0 2 ofit gas! wrgand ==
&7 woim svafrr @ fagta & WY STHiE Sen
wﬁamﬁaﬁt_mmml

13292/K/1641/4,400/T 2



5.

6.

Explain (a) Why two ICs never cut each other? (b) Draw

price effect in normal goods with the help of IC. 14

TUEY (a) d 1Cs UH gHL 1 HHT F Tl hied?
(b) IC 1 TEHdl H WA aqell H god 99E F9rEa)

UNIT-IIT ( 3eRTg-I11)

Define returns to scale. Explain in detail the three stages
of returns to scale with the help of isoquants. How returns

to scale are different from returns to factor? 14
M @ wiowa H ReG STl SEHeAEl
eEd | UOR % yfawd # d9 =N i1 fasga
STE] HIfey| TR % Ffawd, qoHeEe gfaed | fHy
TR = 22

(a) Explain the theory of AC in long run.
eed ° TEl % fggia S SAed hifeg|
(b) Explain economic cost, explicit cost and implicit
cost. 14

3 1E5 o 1 O £ B € 2 G o £ € <

& s
UNIT-1V (Sehre-1V )

What is are the features of perfectly competitive market?
How is the price of a commodity determined under it?
14

13292/K/1641/4,400/T 3 P. T. O.
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H Hd w9 Fuif@ g g2

9. How price discrimination is profitable? Discuss the
conditions and explain the price and output determination
in discriminating monopoly. 14

e 5 WIMEEE S el 87 HRMEY THIER
4 qea ¥R Saed fufor w1 gfem @ W g
To% fau smavas vl W=l &t

13292/K/1641/4,400/T 4
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NBBAH/M-26 - 13293
ORGANISATIONAL BEHAVIOUR
Paper—-CC-C2 : B23-BBA-203
Time Allowed : 3 Hours] - [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
: from each Unit. Question No. 1 is compulsory. All

questions carry equal marks.

gﬁmmﬁ'ﬁmmmwm@;aﬁ
qter 9yl & ST SIfeu TR ged 1 eEr d
gt g B A AE T

Compulsory Questicn ( arframe 9 )
1. Explain the briefly : 4x3Y%=1
oy ¥ gu=EEy; )

(a) What are the key elements that influence individual

behaviour in an organization?

fordt deq o s sgesR &l geifed S 9
WE b 87

(b) Why is Motivation important in an organization?
fodt wwea & Son @@ weeel 272 4

13293/K/1643/4,000/T P.T. O.



(¢) How do Transactional leaders motivate followers?

G-t eI Y@ o erganaE @l w9 IRa
HW 22 :

(d) What does the Equilibrium Model suggest about group
behavior? '

g SURR % IR § Wqed Wiew 1 gEa <qal

© UNIT-! (g=mie-1)
Explain the concept of Organizational Behaviour. Discuss
its nature and importance in modern organizations. 14

GTEHE AGER F STANRT H GWeeyl enyfis
Al § 3wl yefe @R e ¥ =l iRl

A tech. startup encourages open communication and

teamWork, but conflicts frequently arise due to differences

in employee perceptions and attitudes. Some employees
feel undervalued despite good performance. Analyze the
case using the fundamental concepts of OB such as
individual differences, perception and motivation. How
do these concepts explain the situation? 14

A T, AfET wHEEl ® uronel sk gfewon §
W H IR AFR T IO B & Hy wHER
8 TN # TENE GE Hl HAR TEgE FW D

- 13293/K/1643/4,066/T 2
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saferre fo=rar, &ROM SR YO S GUSAHs SHaE
OB &1 Hayd SAauRenell 1 I Sl §9 HHed
'wﬁmwﬁmlﬁmmmmﬁwﬁaﬂﬁ
TR 27

UNIT-I1 “( Sehte-11 )

4. Define motivation. What are the five Ie\;els in Maslow’s

Hierarchy of Needs? How doés each level influence human

~ motivation? ! 14

B E L e B 1 e e T - o o = e

TEHEE Y W BH-HE W 27 T&EH WA
W w fRw ywR waifaa s @2

5.  What are morale indicators in an organization and how

can management use them to assess and improve employee:
morale? 14.

fordl ¥ed  wiEe & Eehas @41 B 7, SR geEeH
TIHT IUAT FHIRAT B TAEA H AEHET W SIR

U UR S fog € W "ehdl ©2
CUNIT-II (5&TE-101)

6. Explain Trait Theory of Leadership and identify the key
traits that distinguish effective leaders from others. 14
I B U fagia B carem w9 3 wge ol
ﬁqﬁmﬁﬁmﬂaﬁﬁmﬁaﬁmﬁmaﬂﬁm
FA

13293/K/1643/4,000/T 3 P.T.O.



7. Explain Path-Goal Theory of Leadershxp and describe
how leaders can motivate employu,s by clarifying paths
to achieve goals. . . 14

ﬁqaa‘wa&wmﬁsﬁm'aﬁaﬁ'{m%-
ﬁmaw’rwmm%wﬁmwmﬁm
aﬁ%@uﬁamm%‘?'

UNIT-IV (§5TE-1V ) .

8. Define the concepts of group and feam. Highlight the
key differences bétween a group and a team with suitable
examples from the workplace. 14

. o mmmﬁ w1 wReni s
FEeR § SUYER SRl % WY uiE iR dum ®
qE uqE el Bl W @l

9. What is team building in the workplace? Explain why
team building is important for organizational success and
employee satisfaction. - 14

wRTeE W oAH A s 27 GUSHeTs wdd St
mﬂmﬁmmﬁﬁmmﬂm@%%
wszﬁﬁm

13293/K/1643/4,600/T 4
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NBBA/M-26 26033
BUSINESS MATHEMATICS-II |
Paper—-CC-M2 : B23-UDM-204
Time Allowed : 3 Hours] [Maximum Marks : 35

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.

Ydd FHE H ¥ Uh Y9 &1 F99 B 8L, &H/A
WWE?WWIWW]W%I
gt gy B WEHE IE Bl

Compulsory Question ( 3@ wv)

I. (a) Find the fourth proportional to :

az—(1/>+b2,(13+b3,a—b.
6215 B 1 e 1 L

2 5 3
a® —ab+bZ,a> + biSa=b:

(b) Define the Annuity Due and Amount of Annuity
Due.

TS S oK TR s A1 Ut wr ey
‘FHIfeT| -

26033/K/1937/100/T P. T. O.



bJ

(¢)

(d)

(a)

(b)

O

: 4
Evaluate (4-]1} 3.
27
A,
17
(457) Lo st

What is Convex polygon in linear programming

problem?
o T wwen W oSWe Sgys o
UNIT-I (3&E-1)

, find the value of
pP+q —3p x- 3q

- x+3 x+3
If.x= gL £y -

6pq i,?ﬁ ,v+3p+,t+fq
p+q ; X=3p. x=3g

I x= H AE A

IS
A shopkeeper marks his goods at 50% more than

the cost price and allows a discount of 30%. Find

his profit or loss percent.

mmmﬁm&ﬂmwﬁﬂgﬂﬁw%
arfyer siferd Seam @ i 30% &1 T2 a1 81 SHHI

T A e gfeeE W s

26033/K/1937/100/T 2



3.

(a)

(b)

(a)

(b)

Shahid bought two old scooters for 9,000, By selling
one at a profit of 25% and the other at a loss of
20%, he neither gain or losses. Find the price of

each Scooter.

wfes 4 29,000 H I TN TR BRI TH @
25% % WY W AR TE HI 20% HI g R T
R, T T Al HE A9 gA AR T & T TIH
TH Kl HIAA A DISC

Find the two numbers such that their mean

proportional is 24 and the third proportional is 1536.

TH S TEAN 10 ST STk WIEg WA 24
g SR g HHEAEl 1536 €

UNIT-II (ZaT8-1I )

Find the nominal rate of Interest when compounded
continuously, which is equivalent to effective rate

",::,. AL
> =

of Interest 8.3% per annum?

Ry =wdfic oS W AHEE S48 I SIS,
St 8.3% Ufq a9 @i 99T & ) H aHqed 812

A loan Z3280 at 5% p.a. compound interest is to be
repaid in two equal yearly installments. Find out

the yearly instalment.

26033/K/1937/100/T 3 12 {0 2



(a)

o)

5 (a)

(b)

73280 1 ®U 5% dIUE Hwhdls A ‘T{_?ﬁ";
TEt Jifves feeal o g W R it few
il

A sum of Money amounts to 37,406 in 4 yéars at
12% p.a. compounded annually. Find the sum.

Th ORI 4 g9 H 12% @it Swdfe =@ W
37,406 ¥ Wl g1 YR W@ HIeC

Find'the present value of Annuity of 3100 p.a. for
10 years at the rate of interest 4% p.a. compounded

continuously.

10 9o = faw 2100 wfa o9 &) o w1 adam

eI W oY, N W 4% wfkoad w5 o 9

R =gl = @ 2
UNIT-IIT ( 3aT8-111 )

1 1

e sy
If m=a3+a 3, prove-that m° ~3m=a+—.
=

1 ] :
afe m=ad+a3 #, q@ fuog #fwy f&5

| RN
m> =3m=a+— 2l
A a

Find the sum of 2+5+8+..... +182.‘

2+54+8+....4+182 FH T FE HitwT

0 26033/K/1937/100/T 4
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i

21

= find x.
4

(@) logr x+logy x+logpex=—;
2

4

logy x+logy x +logjg x=—; x I HH A IS

(b) Find the sum of following series :

0.6+ 0.06+0.006+0.0006 +....c0.

Frefafea goft w1 Jm Fd St

0.6+ 0.06 +0.006 + 0.0006 +....20.
UNIT-1IV (Sahr3-1V )

Formulate and solve a linear programming problem using
simplex method to determine the number of advertisements
a company should run on TV and social media to maximize
audience reach, given that each TV ad costs 10,000,
requires 2 marketing staff hours, and reaches 50,000 people,
while each social media ad costs ¥5,000, requires | staff
hour, and reaches 30,000 people ; the company has a
weekly budget of 100,000, 25 marketing staff hours
available, must run at least 3 TV ads and cannot run
more than 10 social media ads.

TH HUN HI A R TWYE Hifem R Stfian
wfhl TF vgEd $ fau fead fommm =ed =nfev,
gz fuifta &0 & fou fogasm fafy =1 sogm &

26033/K/1937/100/T s P.T. O.



£

{

v e Wi wwen AR e ek ww W, |
2ed g fF yeasw At famma &1 @@ 310,000

¢, 39 fow 2 wrpfen T =2 #) ereRAsmal i

£ @t =@ 50,000 e 9 wgHer B, S THF -
wiyrer ifear fagmm &1 @@ 25,000 8, 396 faw

1 WIF HE H eAEvgdal gt § R IS 30,000
M 9% gl 2, HUA B AWAEE 9 100,000

€, 25 WEHfeT WIE ue IUGSH €, W @ HH 3
Hat fammom woe B e 10 8@ fgw wiva
Hifem fommom T =@ ST T 7

9. (a) Solve using the simplex method :
Minimize : z=2x +3x;
Subject to the constraints : X} +xp 21
10x+xp 25

xp+10xp 21

x),xp 20,
forcia fafy &1 ST 0 T W :
2AAH ;2 =2x +3%

Coagiet & SR x+xp2l
S 10x; +x5 25
X1 +10xy 2 1

Xy, Xy 2 0.

26033/K/1937/100/T 6



(b) Solve the following linear programming problem
by graphical method :

Maximize : z=6x+11y
Subject to constaints : 2x+ y <104

x+2y<76
x,y20.

frfafea fes Tme 9us ) 9w fafy 9
T hifed;
HAYFHIH : z=6x+11y

aenel & S 2x+ <104
xX+2y<76
x, 1.2 0.

26033/K/1937/100/T 7
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DIGITAL MARKETING TOOLS
Paper—B23-UDM-402
Time Allowcd : 3 Hours| ' [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.

Yodeh ghie H W Uk I Hl 999 wid gU, hd
qter gel & SR ereul uvd weA 1 AfeE 2
ff gIA B ik 9HH 2

Compulsory Question ( 21famd 997 )
.  Write short notes on the following : 4x3V5=14
frefafed W wfhe feoforar fafem:
(a) Search Engine Marketing.
st g5 faqur|
(b) Call to Action.
HA < T
! (¢) Landing page in Digital marketing.
fefsea Amefen o <fen . Ul
26035/K/1519/50/T 3 P.T. 0.
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(d) Content optimization.
Hdl S|
UNIT-I (ga&T3-1)
Také the case of busiﬁcss of your choice and explain the

pros and cons of Digital marketing and Traditional
marketing for the same. 14

AUt TEs & T Sgawg w1 ISR difau SR SEd
fau fefSem Aenfon ok Wi @efen & @@ e
qodld HHARU]

Explain the Digital marketing landscape in India. How it

is acting as a Revolution in progress of the economy?
14

ard d fefved wfen & ufigyd =1 vl Fifsw =@z
sreferaeen &t ynfd § fR9 YeR U wifg @ @ 22

UNIT-II (ZeTE-I1)

‘Content marketing is a way to engage your target audience
and grow your network of leads and customers.” Examine
this statement and justify your answer with suitable

illustrations. ; 14

‘HeT AR AUS dferd YH Hi SHRET FE AR
Haifad URhl &1 qed® "ol ® UH aiH 21 T
o 1 favede #Y SR IR I B A S

-26038/K/1S19/50/T 2
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9:

Discuss the essentials of hosting a Website. What are the

ways to drive Website traffic? 14
A9EEE BT H1 JaAgd dl 9 F9l Rl daHge
W fFE @@ @ F-F add 27

UNIT-III (313111 )

What are the types of Email marketing? Discuss the

functions of Email marketing software. 14

i0E T & fFad TFE 22 SHA WIS HRedan
% FHE W TEl HIfe)

Discuss the characteristics of good payment processor.

How to add a payment solution to website? 14

UH oTed YA JIEER i favimaienl W o==i @il

JaarEe H Ude WegyH HU wigl Sl 82
UNIT-IV (3&E-1V )

Discuss the 50/30/20 rule of Social media and explain

the steps to manage the Social media. 14
Hivre Htear & 50/30/20 frEm W ==l HE SR Hve
Hifgmn @1 gefud #% 6 i H ARl i

What is the difference between on-page and off-page

SEQ? Explain on-page SEO tools and techniques. 14

ATH-US SR STfh-UsT wHEen W @ X 2 TS

26035/K/1519/50/F 3
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NBBA/M-26 “26036
MOBILE AN]‘) EMAIL MARKETING- |
& Paper—BZ3-—UDM.~4'O3
“Time Allowed : 3 Hours] [Maximum Marks : 70

" Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.

mmﬁ'@~@’ﬂ7{$‘lﬂ4ﬂ F TU, /A
muﬁémﬂmtmmlmél
gt gy @ WM &% 2

Compulsory Question ( 3TFamd Wy )
1. Write short notes on the following : 4x3Y%5=14
freafafes w dfira fewfral fafem:
(a) Clear Call to Acticn and SMS marketino
e el 7 o sk sMs wER
(b) Benefits of IVR -in maxketmg
TR ¥ VR & W
(¢) HubStop as a CRM tool. ; e

o

zawle T CRM @ & &9 W)

26036/K/1751/50/T P.T.O.
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(&) Use of Mailchimp in lead generatibn and gl’owtO
offs SFEM SR My W Uefae @ suE|
UNIT-1 (3&13-1)

You have recently started manufacturing and marketing

. Indian traditional cloths. Devise a campaign for your

product relying on SMS, MMS and mobile applications.
: ' 14

mwﬁﬁwﬁwwﬁ%mwmaﬁ?
fowom Y fEw ¥ oTH TR ® fT. SMS, MMS

3R TeaEe weee w ongfa Te sfmE §ER

-Fﬁ:n Sy

Which out of company’s website or its Mobile app is
more handy for marketers and why? Pin point.some Mobile
apps that influences you a lot as a Customer. What reasons
can be attributed to the same? 4 14

'mﬁmﬁﬁé‘aﬁr{ammm@,ﬁ@

wiF W oure ferveedlenl ® fag efus gl

% ¥R =7 wo ¥ veme W F Sead S

mamﬁmmﬁwmmmstm
1 HRV B GER B2

UNIT-II (3aTE-10)

Trace actual examples of companies which' have used
Augmented Reality to their advantage? Will the same be
most weapon in the armoury of future marketers? Discuss.

5 14

| 26036/K/TSUSOT 2



37 wufEl % awdge saewl gfey fuwld efmHie
it &1 @ S 82 = e afgw & famquresatst
F1 Tad Hewyyl BRER wifaq M2 w== i

5. What kind of Loyalty programmes can be practiced through
Mobile marketing? Discuss using practical examples from

Corporate world. ; 14

e TR @ mem ¥ f TR B A s
FeT W WHI ©2 HIURES WA & SAEEIG IR0
T IYEM HL gL T HISU|

UNIT-III (gehE-1I1 )

6. Discuss the advantages and disadvantages of Email
marketing viz-a-viz traditional mail marketing. What should
be taken care of by marketers using Email in their

marketing endeavours. 14

W e R TaRe de Aemfen @ wER SR
THUE T T RIS $HA H ST HE Al dehed
1 T Hrepfen Tiatat o fEw el w1 e @
fir?

7. Compare and contrast popular Email marketing tools with

pros and cons of each. 14

@miﬁﬂmﬁﬁnmﬁmﬁaﬁmcﬁ
B 20K IHTH TR

26036/K/1751/50/T 3 ; S i bl 0 A



8.

UNIT-1V (;—mrg-w ) O

What factors govern an Email marketing strategy? What
-are the most cr ucial aspects of such a strategy and why?
14

fer TR TR B 3w P w82
T wrifa & wad meEyl wq w1 @ e wi?

“Mailchimp structure revolves around audience, contacts
and campaigns.” Discuss. What are the prerequisites for

success of such' a-structure? 14
Wﬁmaﬁm Hioaed AR #HI T®
sTEnfd 1" T W == @i TiFﬁ IR W A
% feq w0 yefdemd 77

26036/1K/1751/50/T 4
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NPAV/M-‘ZG" 24857

EXPORT PROCEDURES AND
DOCUMENTATION -
Paper—Bz3-yoC—232

¢ Attempt five questions in all, selecting one question from

each Unit. Question No. 1 is compulsory. All-questions

 carry equal marks.

mmﬁﬁ@mw.w#a?{ﬁgq,?@

ﬁawﬁ@mmlmm'mﬁw%

A & o #
éompu]sory Question ( e ow)

" Explain the followi;_;g in brief:. £y 5x2=10

ﬁmﬁrﬁaaaﬁ#mﬁ'mmq:

(a)

(©

()

857/K/1825/900 ' S PO

INCOTERMS, (b) Factoring,

INCOTERMS, hef|

CHAs in Exports. (d) Celtiﬁcéte of Origin,
frafa 4 CHAs. _ e JHOT 93| \
Mate’s réceipt.

T Hm R

3 -~

[Maximum Marks : 50 -



UNIT-Y (ZoRtg-1)

2. What are the key considerations in setting the Right price '
for Export orders and how do clements like Cost,
Competition and ‘Target Market influence Export pricing
strategy? 10
ff =fEd  fon W Hea Fuif w0 § TE fER
e frofo wrife ® S8 wafm ww €27

3. What is the Harmonized System (HS) Code, and why is it
crucial for international trade? How do HS Codes
facilitate the Classification, Taxation and Regulation of
Export Goods? , 10
,Wm(m)mwé,a‘nmm@q
R w fw e veeget 82 1S wie frf awge
& ol wOUM SR ffET @ Y gReeEE
T E? |

UNIT-TI (gehié-dI) .
4. -EXplaiﬁ the concept of Letter of Credit. What are its

‘types? Analyse its merits and demerits. , 10

S aifE Bfee (Letter of Credit) & saamen =t =wen

T T THR T §? TH ST SR e w7 fawereor

i) e B
24857/K/1875/900 7



wl

“Factoring and Forfaiting can be opted as the modes
of export ﬁﬁancing”. Explain this statement and different
between factoring and forfaiting in context of
Exports. : 10
“oheeflr Stk wie e wmt Frafa fmdae & alm @ w
¥ I W Gha 2 T U Sl eAred sifu 3k
frfa & Wl o dwfn ok BReRT & @9 oW
EGIEY

UNIT-III -( 3eaT3-111)

Describe the procedure for Excise and Customs Clearance
in Export Transactions. - 10 -

frfe @937 F So" Yoo IR Wi oyo Freewht )
yfshan &1 909 il

What steps are takgznv at Registration and Pre-shipment
stage of' Export Procedure? 10
frafa ufsan & oSfieor ofR Hi-forade =)ot o == wEw
33T S 72

UNIT-IV (5&13-1V )

Which Regulatory Instruments are requisite for ensuring
Legal Conformity in the Exportation of Goods? 10

o & Tl d s omEwa giiem ww & fou
-9 . fafams T eravas 32

24857/K/1825/900 3 , P.T. O.



9. What are the critical classifications of Transport-
related Documents Integral to the International Shipping
Process? ' 10
i i uferan & afe= i afte-Heel swams
% Tewqul afiehRol FA 27

24857/K/1825/900 4
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BAQ/M-26 14340
INTERNATIONAL LOGISTICS

Time : Three Hours] [Maximum Marks : 50

Note :

Attempt Five qguestions in all, selecting one question
from each Unit. Q. No. 1 is compulsory. All questions
carry equal marks.

TAF THE W UH WA I §U, ®A U U B
sw 4w | 9w "o 1 sftEE € ol g @
sis g ¥ |

Compulsory Question ( 3fard wy=)

1. Explain the following in brief : 5x2=10
(a) Electronic Data Interchange
(b} Dry ports
(c) International air transport
(dy C & F agents
(e) Tramp operations.

(5-08/5) 1.-14340 P.T.O.



2.

freafafies =i d&dv ¥ wwaRy -
(31) wadfF S geEs
(9) gPoh siewmE

(9) o g wiae
(3) @ de T e

(3) T dawd |

Unit I @&13 1)

What are the factors influencing the choice of transport
modes in international logistics 7 10
ity wifvifeasg ¥ ofges wvsl & =9 =1 ywifag
FH I BRE B T ?
Explain the role of iniermediaries in logistics. 10
wifaiesg | womell &t gfvs St ey |

Unit II 318 1)
What is multi-modal transportation ? What are its
advantages and which documents ére required in it 210
Ted-Tiise TEORTT T 6 7 e I R © ok T
HAE RS wied € ?

L-143460 2
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5. Describe the main functions of CONCOR. How CONCOR
support for International Trade of India ? 10
FHAFN & qEA KA D GUF BT | HABR ARG H

Unit 11 =g 1)

6. Define Chartering. What are the different types of
chartering principles and practices ? 10
e F gReie wive | SRR & faf= TR &
fagia iR s = ¢ ?

7. How is the sea freight calculated 2 What are the factors
that affect ocean freight rates ? 10
T A 9 H OO HE R W € 2 9yt " 98
H T H IAEHG B Gl BRE F R 2

Unit IV G=1E 1IV)

8. How can artificial intelligence assist in developing

international logisties ? 10
A afgaa FauE aead ® T ¥ R yEr

el % OFal © 7

(5-08/6} ¥ ~14540 3 PT.0.



9. What are the different types of barcoding and scanning
methods which are useful for international logistics 710
G ansieed % fau sart fafs v = aesfen
SR whfdn fafuml = € 2
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NBBA/M-26 26037
CORPORATE FINANCE

Paper-B23-UDM-601

Time Allowed : 3 Hours] [Maximum Marks : 70

Note

¢ Attempt five questions in all, selecting one question

from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.
Y% 3HE A | Wk YYA 1 999 N §U, Bl
oter ye # S difu) ged wem 1 sfer €l
gt g & WHA & 2

Compulsory Question ( 21f7amd wy=)

1. Attempt the following questions in brief :  4x3),=14

feafafea v & gfaw sw <ifST:

(a) Describe nature of Financial management.

foda 9999 &1 YHfa &1 9uiF Hifeal

(b) Explain weighted average cost of Capital.

b o s £ s e O e B D s e

(c) Explain EBIT-EPS analysis.

‘&'ﬁ&ﬁfﬁ*ﬁ@ favamn 1 =arE Hifu

26037/K/1144/100/T : PiT.10.



(d) Discuss types of Working capital.
st gt @ weR W we #ife
UNIT-1 (3hTE-1)
2. Discuss scope of Financial management. 14
fadta gaya & IR W Tl &ifel
3. Explain various short-term sources of Finance. 14
foa = fafi= eorwfas 9@l &1 =meEn s
UNIT-II (1)

4. Explain Net Present Value (NPV) method and Internal
Rate of Return (IRR) Method of Capital budgeting. 14

YSit awfen @i e ysie dey (T fafu ok gewa
T e fied (ememem) fafy 1 e sifsu

5. A Company issues ¥20,00,000, 10% redeemable debentures
at a discount of 5%. The cost of floatation is ¥50,000.
The debentures are redeemable after 5 years. Calculate
before-tax and after-tax cost of Debt assuming a Corporate
tax rate of 30%. 14

TE HUA 320,00,000, 10% REHaa fed=x 5% 1 92
W SR HEr ¢ fed= W wH W e £50,000
21 3 fed=r 5 ww @ iy fpu o1 w%d 21 30%
H HUE W W AT gL, F-TH SR H-TvEE
RO AR I VAT HifSU|

26037/K/1144/100/T 2



6.

UNIT-III (ZTE-I11 )
Explain in detail operating and Financial leverage. 14
uftares SR faxia swiem ®1 famga oamen s

What is Capital structure? Explain Net Income Approach
and Net Operating Income Approach of Capital structure.
14

TS WA F@ €2 YSi 6 B oye o gfest
AR Yg REed e gfesi @ swe Hwitau

UNIT-IV (3&TE-1V )
Explain in detail relevance model of dividends. 14
A ® YL Hied &I fawRyds e Sty

What is Working capital? Discuss nature and importance
of Working capital. 14

HTEYIA S w0 €2 wEvid S o yEf iR Ted
W gE Hife)

26037/K/1144/100/T 3
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NBBA/M-26 26038
SEARCH ENGINE MARKETING
Paper-B23-UDM-602
Time Allowed : 3 Hours] [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All

questions carry equal marks.

TI% THE A W TR WA F T FW T, T
Ui 9 & SR Sfwul wve e 1 sAfverd 2
gsft v @ % GuH 2l

Compulsory Question ( 3rfard uyw)
1. Write short notes on the following : 4x3Yo=14
frafafea w wfer fewforar fafe:

(a) Define Search Engine Marketing (SEM) and state
its significance in Digital marketing.
Td ¥ WfEn (THdwE) W uRenfud #ROSiR
ﬁ ﬁ ‘?ﬁb ﬁ- ‘ \ Eﬁ o]

(b) What is a Landing page? Mention any two elements

of an effective landing page.

26038/K/1295/100/T : P. T. O.



Afen 99 @ ¥ ¥2 T oy dfen 9w @
fdl 3w w seoEm Wit
(¢) Explain the concept of Quality Score in PPC

advertising.

et fasmom # Farfedl RS STIYROT Rt
TR

(d) What is Remarketing? How does it help businesses?

{arafen =1 22 8 ogaurl & S9 wny qgeEw
2?2

UNIT-I (3aT3-1)

2. Explain the concept of Google Search and discuss how
rule-based personalization works at internet scale. How
does it influence user search results and marketing

strategies? 14

TR W H SAURON H GEHET AR qqEY fF gere
® frav-snafa dafeesor $8 sm w2l e
SuEhTeRal & eis gRoma @ik faree ot s ed
voife w72

3. Discuss the structure and working of Google Ads and
Bing Ads. Critically evaluate the role of landing page

optimization in improving campaign performance. 14

26038/K/1295/100/T 2



T UgE iRk fon tgd ®1 " SR FHEyet W

£l e L T e i Rl g o e o B et el | e B ey e

STTHTESIVA &1 SfHE1 H1 ATATEACHS JedThA DI
UNIT-II (ghte-11)

4. Explain the concept and functioning of PPC campaigns.

Design a keyword segmentation strategy for an online
clothing store using different match types and justify
your approach. 14

T hUT HT STIYRON SR HEYUIE! H THAEU
fafer & gl %1 SYAT FQ Y ThH ATTeE HIS]
H gHEN B fAU HOE ATHRN WA TAR i
AR o1 gfestoy &t Sfaa euEul

5. What is Quality Score? Discuss its components and analyze
how it impacts ad rank and cost-per-click? Suggest strategies
to improve Quality Score in a competitive campaign. 14

Folierel WhIX A 2?2 3HH MRl W ouw &R SR
favetyn =X f& g famud ¥ &R ufq fooe @
H Y gwifad wea 22 gfaeneff SfEm ® wenfadd
THIT hl Al §M % o WGl g

UNIT-II1 ( 3emtg—I11 )

6. Compare manual and automated bidding strategies in
Google Ads. Under what conditions should a marketer
prefer automated bidding over manual bidding? Support
your answer with examples. 14

26038/K/1295/100/T 3 P T 0.



Google Ads ¥ #=eral iR wranfera fafen wrifaar =t
qor ity o aRfeerfel o @ A S degew
fafen & wwmg wanfaa fafen =t wafaea 3+ =few?
397 IW W TR Gigd TR FHife

7. Design a bid management plan for a startup with a limited
budget. Discuss the use of CPA bidding, position preference
and other features to maximize ROI. 14

g o2 el WRe™ wo & fou ww fae dasme
H dUR # ROI & ifysay w@ & fau CPA
fafen, sty 3T iR o faviwast & swm W
== i)

UNIT-1V  ( 3hT3-1V )

8. Explain remarketing and mobile advertising strategies.
How can businesses integrate both to improve conversion
rates? 14

{rarehfer iR Alemser fammom wHifaal &1 smen st
YT FYAR0T U i agal 99 & faQ 39 A7 i
Y THFd X GFA 87
9. Discuss display and video advertising formats. Explain
- how marketers can optimize display network campaigns
and effectively track conversions? 14
e oiR sfife fasmm wedl ™ == wifsw) e
o faques fevwt #eaw afvaml &t #8 Efaa wX
Thd & AR TGN B YO g1 G HY IF FW THA
27
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NBBA/M-26 26090
WEB ANALYTICS
Paper—-B23-UDM-604
Time Allowed : 3 Hours] [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.

Y THE H o Weh 9¥d @] 999 id gU, %hd
urer gvAl & SeR dfewl §ed e 1 e 2
gt gyl b WO oiE 2

Compulsory Question (3Tf+ard Wy )
. Write short notes on the following : 4x3'=14
frafafen w g feeforal fafem:
(a) Why is Web analytics needed?
99 TAfafeR w1 SERdEa 82
(b) What is a cookie in Web analytics?
99 TAfdteas d w72
(¢c) What are random gfaphs?

26090/K/1491/100/T : P. T. O.
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(d) Discuss web indexing in search engines.
wH I O oA gEfem wowe sif
UNIT-1 (3&TE-1)

Explain the concept of Web Analytics. Describe in detai]
the complete Web Analytics process. Illustrate your answer

with suitable examples. 14

9 TAIfAfes T HAUROT ) FHAEv) 39 wAtafe
C| Iﬁ gfsea &1 W‘lﬂ#aﬁ’ T IUGET
ST F WY AT IW K TR A

Discuss the following building block terms of Web
Analytics with their importance in evaluating website
performance : (a) Visit Characterization Terms (b) Content
Characterization Terms and (c) Conversion Metrics.

14
JaEIEE U e § 39 Tt S feffen
TAH W<l SR IR Hed W wH B : (a) @i
ST 2 (b) T PwwEmwd om sk
(c) H=sF HEZH| ;

UNIT-II (3amE-11 )

Define web beacons and explain how they function in
capturing user activity on websites? Discuss their role in

Digital marketing and analytics. 14

26090/K/1491/100/T 2



39 dichd @1 GREog # AR SuE fe 9 dadEs
9 SYATTRA! bl TfafafEEl #1 heEl S W fFE UER
1w 22 fefoea mfen o uafafeas 9 371
qfHs] W Tl Sifeu|

Explain the concept of panel-based measurement in
competitive data analysis. Discuss how user panels are
formed, how data is collected from them and the advantages
of using panel-based approaches for understanding online °
behavior? 14
gfaeqef €21 faverau W G9e-enenfid "9 w1 STaEmen
F TR FISU| ITAEG A HH 99d ©, 399 2
DY THA fHa S €, SR SiHensd SAdeR @i wHen
% fou Ha-enRa sfesml & Swh @ @l )
Tl IS 2

UNIT-TII (3ehT3-111 )

What is a real-time report in Web analyties? Explain its
features, applications and importance in monitoring website
performance and marketing campaigns. 14
da TAIfAeRd § daa-erd fgd s 22 dauEe &
AIERT S He™ Hl TR B

Explain the concept of traffic source reports in Google
Analytics. Discuss different types of traffic sources with

examples. 14

26090/K/1491/100/T 3 PO



T UAatess W fthd gid e @t sraumon &
HHAEY| IeEwl Hied faf= ywR % ¢fee g W
94l iferg|

UNIT-IV (3&TE-1V)

8. Define online surveys in Web analytics. Discuss their
design principles, advantages and challenges in collecting

reliable user data. 14
S99 TAfAfesd ¥ AiereT Fdemn i aRefid sifa
favae A STaiThal S UHd HH H Sae fesiEd
fagral, a9l R wHEifaal w® == wmif

9. What is Web crawling? Explain the architecture and

working of a Web crawler with a diagrammatic flow.
: ' 14

o el 1 8?7 AT ¥aTe H HewEd ¥ 99 HioN
H GET AR IR Sl gEemE
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