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MANAGERIAL ECONOMICS

Paper-CC-B2 : B23-BBA-202

Time Allowed : 3 Hours] [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No, I is compulsory. All

questions carry equal marks.

Compulsory Question ( 3frßTZi TAFT )

Write short notes on the following .

(a) Sales maximization.

(b) Inelastic demand.

(c) Law of Increasing Returns.

4x31h=14



(d) Price rigidity.

UNIT-I ( $Q5T#-1)

Differentiate between Marginal and Incremental concept.
Explain the role of Marginal analysis in managerial

2.

3.

4.

economics. 14

Should profit motive be the main driving force of the

economic system? Can you suggest an alternative to profit

as an effective motivation for achieving economic
efficiency? 14

frfT
3TI-q qa-TdT

UNIT-II )

What is cardinal utility approach and its assumptions?

Draw and explain the Consumer's equilibrium with the

principle of equi-marginal utility. 14

13292/101641/4,400/T 2



5.

6.

7.

8.

Explain (a) Why two ICs never cut each other? (b) Draw

price effect in normal goods with the help of IC. 14

(a) ICs -q;-æ-å?

(b) IC

UNIT-III )

Define returns to scale. Explain in detail the three stages

of returns to scale with the help of isoquants. How returns

to scale are different from returns to factor? 14

vfiTqrt,
fäq-a t?

(a) Explain the theory of AC in long run.

(b) Explain economic cost, explicit cost and implicit

cost. 14

UNIT-IV )

What is are the features of perfectly competitive market?

How is the price of a commodity determined under it?
14

3



9.

O

How price discrimination is profitable? Discuss the

conditions and explain the price and output determination

in discriminating monopoly.

-aq-* frr-q

14

13292/K/1641/4,400/T 4
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l.

ORGANISATIONAL BEHAVIOUR

Paper-CC-C2 : 1323-BBA-203

Time Allowed : 3 Hours] [Maximum Marks : 70

Note :
'

Attempt five questions in all, selecting one question
from each Unit. QuestionNo. 1 is compulsory. All

questions carry equal marks.

Compulsory Question ( 3TfrEn-etYEI )

Explain the briefly : 4 x 31/2= '4

(a) What are the key elements that influence individual

behaviour in an organization?

(b) Why is Motivation important in an organization?



O

2.

3.

(c) How do Transactional leaders motivate followers?

(d) V€/hat does the Equilibrium Model suggest about group
behavior?

UNIT-I )

Explain the concept ofOrganizational Behaviour. Discuss
its nature and importance in modern organizations. 14

A tech. startup encourages open communication and
teamwork, but conflicts frequently arise due to differences
in employee perceptions and attitudes. Some employees

feel undervalued despite good performance. Analyze the

case using the fundamental concepts of 0B such as

individual differences, perception and motivation. How
do these concepts explain the situation?

xa-éa-q-qq-ä
-Q--ff( i, a-fq;--q

-æ-É-qc

14

13293/101643/4,000/T 2



0B
fq-G-q-tJT

UNIT-II )

Define motivation. What are the five levels in Maslow's
Hierarchy ofNeeds? How does each level influence human

4.

5.

6.

motivation? 14

What are morale indicators _in an organization and how

can management use them to assess and improve employee

morale? 14

-G -f?l-q

UNIT-III )

Explain Trait Theory of Leadership and identify the key

traits that distinguish effective leaders from others. 14

3



7.

8.

9.

Explain Path-Goal Theory of Leadership and describe

how leaders can motivate employees by clarifying paths

to achieve goals. 14

UNIT-IV )

Define the concepts of group and team. Highlight the

key differences between a group and å team with suitable
examples from the workplace. 14

What is team building in the workplace? Explain why

team building is important for organizational success and
employee satisfaction.

13293/K/1643/4,OOO/T

14
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26033

BUSINESS MATHEMATICS-II
Paper-CC-M2 : B23-UDM-204

[Maximum Marks : 35

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All

questions carry equal marks.

Compulsory Question ( 3TÄa-rå

(a) Find the fourth proportional to :

a —ab+b , a + b , a—b.

a —ab+b , a + b , a—b.

(b) Define the Annuity Due and Amount of Annuity
Due.

26033/K/1937/100/T



O4

3
Evaluate 4—

27

4

17

2.

(c)

(d)

(a)

(b)

4
27

What is Convex polygon in linear programming

problem?

-q-q-e-l i?

UNIT-I (

x+3p6pq
find the value ofIf x =

x+3p -x+3q6pq

X -l- 3CI
x—3q

x x—3p x—3q

A shopkeeper marks his goods at 50% more than

the cost price and allows a discount of 30%. Find

his profit or loss percent.

50%

30%

26033/K/1937/100/T 2



3.

4.

(a) Shahid bought two old scooters for {9,000. By selling

one at a profit of25% and the other at a loss of

2()%, he neither gain or losses. Find the price of

each Scooter.

25% 20%

(b) Find the two numbers such that their mean
proportional is 24 and the third proportional is 1536;

24

'1536

UNIT-II )

(a) Find the nominal rate of Interest when compounded

continuously, which is equivalent to effective rate

of Interest 8.3% per annum?

8.3% -ö
(b) A loan t 3280 at 5% p.a. compound interest is to be

repaid in two, equal yearly installments. Find out

the yearly instalment.

26033/1<11937/1 OO/T 3



5.

6.

0280 5%

(a) A sum of Money amounts to 0,406 in 4 years at

12% p.a. compounded annually. Find the sum.

4 q-qT

0,406

(b) Find the present value of Annuity of p.a. for
10 years at the rate of interest 4% p.a. compounded
continuously.

10 000
-q;--0fr-q, -Q

UNIT-III )

1 1

3(a) If m=a3+a 3, pröve»that m

1 1

3 —3m = a + _m
a

(b) Find the sum of 2+5+8+.....+182.

2+5+8+.....+182

1
¯ Cl -k

a

26033/101937/1 OO/T 4



7.

8.

(a)

(b)

21
find x.logo x + log 4 x + log16X

4

21
log2 x + log 4 x + log16 x

4

Find the sum of following series .

0.6 + 0.06 + 0.006 + 0.0006 + ....00.

0.6 +0.06+0.006+0.0006+ ....n.

UNIT-IV )

Formulate and solve a linear programming problem using

simplex method to determine the number of advertisements

a company should run on TV and social media to maximize
audience reach, given that each TV ad costs {10,000,

requires 2 marketing staff hours, and reaches 50,000 people,

while each social media ad costs requires 1 staff
hour, and reaches 30,000 people ; the company has a

weekly budget of 25 marketing staff hours

available, must run at least 3 TV ads and cannot run

more than 10 social media ads.

fi8Tff«f -a-q-q-lT[

26033/K/1937/100/T 5



9.

O
t 10,000

-ü .50 -i,

{5,000 e,
1 30,000

e, 100,000

t, 25 $ , 3

a-fix 10

(a) Solve using the simplex method

Minimize : z = 2Xl -F3X2

Subject to the constraints .

IOXI 5

20.

: z=2Xl +3x2

3+1013 : Xl -k •x-22 1

26033/K/1937/100/T

I OXI+ 12 25

20.

6



(b) Solve the following linear progranuning problel)l
by graphical noethod

Maximize : z=6x+l ly

Subject to constaints : 2x+y 104

x+2y<76

: z = 6x+l ly

3F-fr-f : 2x+y< 104

26033/101937/100/T

x + 2 y 76
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26035

DIGITAL MARKETING TOOLS
Paper-B23-UDM402

Time Allowed : 3 Hours] [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question

from each Unit. Question No. I is compulsory. All

questions carry equal marks.

3TfrÄl-4

Compulsory Question ( 3TÄÄTå

Write short notes on the following .

fa•-cq-frrpff frTÉl-q:

(a) Search Engine Marketing.

(b) Call to Action.

(c) Landing page in Digital marketing.

26035/1<11519/50/T

4x31h=14



I
(d) Content optimization.

3_aaAÜ131

UNIT-I )

Take the case of business of your choice and explain the

pros and cons of Digital marketing and Traditional

2.

3.

4.

marketing for the same. 14

fih---€f

tefqzq -q5-r-q-k

Explain the Digital marketing landscape in India. How it

is acting as a Revolution in progress of the economy?
14

UNIT-II ( $$-11 )

'Content marketing is a way to engage your target audience
and grow your network of leads and customers.' Examine
this statement and justify your answer with suitable
illustrations.

2603S/K/1519/50/T

14

2



5.

6.

7.

8.

9.

Discuss the essentials of hosting a Website. What are the

ways to drive Website trafTic? 14

UNIT-III )

What are the types of Email noarketing? Discuss the

functions of Email Inarketing software. 14

Discuss the characteristics of good payment processor.
How to add a paytnent solution to website?

fr-q-l-q--€TT3Ti -q-qi -$i-f-:q-ql

i-a-qlg-z i?

UNIT-IV

Discuss the 50/30/20 rule of Social media andeexplain
the steps to manage the Social media.

50/30/20

#lfg-qr

What is the difference between on-page and off-page
14SEO? Explain on-page SEO tools and techniques.

37frF-üÄ i?

26035/101519/50/T 3
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06036
MOBILE AND EMAIL MARKETING

Paper-B23-UDM-403

Time Allowed : 3 Hours] [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions arry equal marks.

Compulsory Question ( afra-rå

Write short notes on the following .

(a) Clear Call to Action and SMS marketing.

SMS

(b) Benefits of IVR in marketing.

IVR

(c) HubStop as a CRM tool.

6-q-€qi-a CRM

26036/1<11751/50/T



2.

3.

4.

(d) Use of Mailchimp in lead generation and growt

UNIT-I ( $GT$-I )

You have recently started manufacturing and marketing

Indian traditional cloths. Devise a campaign for your
product relying on SMS, MMS and mobile applications.

14

q-Tr«fiZf

SMS, MMS

Which out of company's website or its Mobile app is

more handy for marketers and why? Pin pointsome •Mobile

apps that influences you a lot as a Customer. What reasons
can be attributed to the same? 14

3-1@F-5
-qq;-å

UNIT-II )

Trace actual exam.ples of companies which have used

Augmented Reality to their advantage? Will the same be

most weapon in the armoury of future marketers? Discuss.

26036/K/1751/50/T

14

2



5.

6.

7.

What kind of Loyalty programmes can be practiced through

Mobile marketing? Discuss using practical examples from

Corporate world.

GTI Afifi-a

UNIT-III )

Discuss the advantages and disadvantages of Email

marketing viz-a=viz traditional mail marketing. What should

be taken care of by marketers using Email in their

marketing endeavours. 14

3-il(

Compare and contrast popular Email marketing tools with

pros and cons of each.

26036/101751/50/T 3

14

P. T. 00



8.

9.

UNIT-IV )

What factors govern an Email marketing strategy? What
are the most crucial aspects of such a strategy and why?

14

fr-4fa•-€T

"Mailchimp structure revolves around audience, contacts

and campaigns." Discuss. What. are the prerequisites for

success of such a structure?

u i--€-ä-cq

14

26036/101751/50/T 4
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24857
EXPORT PROCEDURES AND

DOCUMENTATION
Paper-B23-VOC-232

'ime Allowed : 3 Hours] [Maximum Marks : 50

lote : Attempt five questions in all, selecting one question from

each Unit. QuestionNo. I is compulsory. Allequestiqns

carry equal marks.

y-ear-qi gg,

Compulsory Question TQ7)

Explain the following in brief:

(a)

(c)

(e)

INCOTERMS.

INCOTERMS.

CHAs in Exports.

CHAs.

Mate's receipt.

(b)

(d)

50=10

Factoring.

+Zt&Tl

Certificate of Origin.

857/1</1825/900



2.

3.

4.

O
UNIT-I )

What ere the key considerations in Setting the Right price

for Export orders and how do elements like Cost,

Competition and •Target Market influence Export pricing

strategy? 10

What is the Harmonized System (HS) Code, and why is it

crucial for international trade? How do HS Codes

facilitate the Classification, Taxation and Regulation of

Export Goods? 10

(I-IS)

i? IIS

UNIT-II )

Explain the concept of Letter of Credit. What are its

types? Analyse its merits and demerits;

(Letter of credit)

10

24857/101825/900 2



5.

6.

7.

8.

"Factoring and Forfaiting can be opted as the modes

of export financing". Explain this statement and different

between factoring and forfaiting in context of

Exports. 10

UNIT-III )

Describe the procedure for Excise and Customs Clearance

in Export Transactions. 10

What steps are taken at Registration and Preshipment
stage of Export Procedure?

UNIT-IV )

10

Which Regulatory Instruments are requisite for ensuring
Legal Conformity in the Exportation of Goods? 10

24857/1<11825/900 3 P. T. 00



9. What are the critical classifications of Transport-

related Documents Integral to the International Shipping
Process?

-$ -q-æ-@l-of

24857/1</1825/900

10

4
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14340

INTERNATIONAL LOGISTICS

Time : Three Hours] [Maximum Marks : 50

Note : Attempt Five questions in all, selecting one question

from each Unit. Q. No. 1 is compulsory, All questions

carry equal markso

Compulsory Question ( )

1. Explain the following in brief :

(a)

(b)

(c)

(d)

(e)

Electronic" Data Interchange

Dry ports

International air transport

C & F agents

Tramp operations.

(5-08/5) Iri434()

50=10

P.T.O.



fivelf?tfiga :

(q)

Unit 1 1)

What are the factors influencing the choice of transport2.

3.

4.

modes in international logistics ?

Explain the role of intermediaries in logistics.

Unit 11 11)

10

10

What is multi-modal transportation ? What are its

advantages and which documents are required in it ? 10

L-14340 2



5.

6.

7.

8.

Describe the main functions of CONCOR. How CONCOR

support for International Trade of India ? 10

Unit 111 111)

Define Chartering. What are the different types of

chartering principles and practices ? 10

How is the sea freight calculated ? What are the factors

that affect ocean freight rates ? 10

Unit IV

How can artificial intelligence assist in developing

international logistics ?

(5-08/6) 3

10

P.T.o.



9. What are the different types of barcoding and scanning

methods which are useful for international logistics ? 10

fifi-F

1-14340 4 500
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26037

CORPORATE FINANCE

Paper-B23-UDM-601

[Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All

questions carry equal marks.

Compulsory Question

X 31/2= 14Attempt the following questions in brief :

qTQ-TET

(a) Describe nature of Financial management.

(b) Explain weighted average cost of Capital.

(c) Explain EBIT-EPS analysis.

26037/K/1144/100/T



2.

3.

4.

5.

(d) Discuss types of Working capital.

UNIT-I )

Discuss scope of Financial management.

Explain various short-term sources of Finance.

14

14

fifi-FT

UNIT-II )

Explain Net Present Value (NPV) method and Internal
Rate of Return (IRR) Method of Capital budgeting. 14

3TfrF aT$3TR3TlR) fr-fq

A Company issues 10% redeemable debentures

at a discount of 5%. The cost of floatation is UO,OOO.

The debentures are redeemable after 5 years. Calculate

before-tax and after-tax cost ofDebt assuming a Corporate
tax rate of 30%. 14

OO,OOO

-4 5 30%

26037/101144/100/T 2



6.

7.

8.

9.

UNIT-III )

Explain in detail operating and Financial leverage. 14

What is Capital structure? Explain Net Income Approach
and Net Operating Income Approach of Capital structure.

14

3-11-q

UNIT-IV )

Explain in detail relevance model of dividends.

What is Working capital? Discuss nature and importance

of Working capital. 14

qz[l i? T-lä@

26037/K/1144/100/T 3
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26038

SEARCH ENGINE MARKETING
Paper-B23-UDM-602

[Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. I is compulsory. All

questions carry equal marks.

1 3.1fi-q-r4

Compulsory Question ( 3TÄaTå VQ7)

Write short notes on the following . x 3 14

(a) Define Search Engine Marketing (SEM) and state

its significance in Digital marketing.

-É-fSra-q Ä?TT€I

(b) What is a Landing page? Mention any two elements

of an effective landing page.

26038/101295/100/T



o
t? åTé7T

(c) Explain the concept of Quality Score in PPC
advertising.

(d) What is Remarketing? How does it help businesses?

UNIT-I )

Explain the concept of Google Search and discuss how

rule-based personalization works at internet scale. How
does it influence user search results and marketing

2.

3.

strategies? 14

Discuss the structure and working of Google Ads and

Bing Ads. Critically evaluate the role of landing page

optimization in improving campaign performance. 14

26038/1<11295/1 oon 2



4.

5.

6.

UNIT-II )

Explain the concept and functioning of PPC campaigns.

Design a keyword segmentation strategy for an online

clothing store using different match types and justify

your approach. 14

fifi-F

What is Quality Score? Discuss its components and analyze
how it impacts ad rank and cost-per-click? Suggest strategies
to improve Quality Score in a competitive campaign. 14

UNIT-III )

Compare manual and automated bidding strategies in

Google Ads. Under what conditions should a marketer

prefer automated bidding over manual bidding? Support

your answer with examples. 14

26038/1<11295/1 OO/T 3



Google Ads

ærrttq?

Design a bid management plan for a startup with a limited

budget. Discuss the use ofCPA bidding, position preference
7.

8.

9.

and other features to maximize ROI. 14

ROI CPA

UNIT-IV ( $$-IV )

Explain remarketing and mobile advertising strategies.

How can businesses integrate both to improve conversion
rates? 14

fGlTq-q

Discuss display and video advertising formats. Explain

how marketers can optimize display network campaigns

and effectively track conversions? 14
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26090NBBA/M-26

WEB ANALYTICS
Paper-B23-UDM-604

Time Allowed : 3 Hours] [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All

questions carry equal marks.

y-g--q•i

Compulsory Question ( 3TÄa•rä TQ7)

l. Write short notes on the following :

(a) Why is Web analytics needed?

(b) What is a cookie in Web analytics?

(c) What are random graphs?

4x31h=14

26090/1<11491/1 OO/T



(d) Discuss web indexing in search engines.

-q-q-f -Gift-ql

UNIT-I )

Explain the concept ofWeb Analytics. Describe in detail
the complete Web Analytics process. Illustrate your answer

o

2.

3.

4.

with suitable examples. 14

Discuss the following building block terms of Web
Analytics with their importance in evaluating website
performance : (a) Visit Characterization Terms (b) Content
Characterization Terms and (c) Conversion Metrics.

14

-a-q-* --q-q-f
: (a)

UNIT-II )

Define web beacons and explain how they function in
capturing user activity on websites? Discuss their role in
Digital marketing and analytics. 14

26090/K/1491/100/T 2



5.

6

7.

qtfq-éfi-r

Explain the concept of panel-based measurement in

competitive data analysis. Discuss how user panels are

formed, how data is collected from them and the advantages

of using panel-based approaches for understanding online

behavior? 14

UNIT-III )

What is a real-time report in Web analytics? Explain its

features, applications and importance in monitoring website

performance and marketing campaigns. 14

-aq frqié i?

Explain the concept of traffic source reports in Google
Analytics. Discuss different types of traffic sources with

examples.

26090/1<11491/1 OO/T

14

3



frqlé

UNIT-IV )

Define online surveys in Web analytics. Discuss their
design principles, advantages and challenges in collecting

8.

9.

reliable user data. 14

fq-Gfrii,

What is Web crawling? Explain the architecture and

working of a Web crawler with a diagrammatic flow.
14

26090/K/1491/100/T 4


