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NBBAH/M-26 13292
MANAGERIAL ECONOMICS

Paper—-CC-B2 : B23-BBA-202

Time Allowed : 3 Hours] [Maximum Marks : 70

Note

: Attempt five questions in all, selecting one question

from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.
Y 3Rl H. @ Ueh Y99 @1 999 &ld 80, HA
uter gvl b SR S wed "Wewn 1 sfHar 2
Gl Ul S HEE HE 2.

Compulsory Question ( 3IaTd ¥ )

Write short notes on the following : 4x3%=14

frefafea w g feofomr fefem:

(a)

(b)

(c)

Sales maximization.

fasht  SAfHRaHIR LUl
Inelastic demand.

ArFsA =l

Law of Increasing Returns.

9gd Uiawd w1 |

13292/K/1641/4,400/T P. T. O.



(d) Price rigidity.
FHIAd H3T
UNIT-1 (ge&E-1)

2. Differentiate between Margina'l and Incremental concept.
Explain the role of Marginal analysis in managerial
economics. : 14
g ik gfgefie erewmomerl & 9 oW wWw
FHiC| FauRE Aefeme d wWard favewo w1 ofiren
HHATRTI

3. Should profit motive be the main driving force of the
economic system? Can you suggest an alternative to profit
as an effective motivation for achieving economic
efficiency? - ‘ 14

F AT H ST IE YUt 1. B WF Bl
TIfew? w1 9 ST - qaal W & % fau U
Yl WON % Y W o % faHey 1 Gd ¥ g
22

UNIT-II (SerE-II)

4. What is cardinal utility approach and its assumptions?
Draw and explain the Consumer’s equilibrium with the
- principle of equi-marginal utility. 14

FifeTa gfeferdt gfewon s 2 ofit sl wran &=
27 godma SuEifTa % fagia & | Sused gqed
wﬁawﬁaﬁ»wﬁmml

13292/K/1641/4,400/T 2



Explain (a) Why two ICs never cut each other? (b) Draw
price effect in normal goods with the help of IC. 14

THEET (a) B ICs TH THX &l H 1 A& Hied?
(b) IC HI TEEd | WH G&qsii § Hed qa1d aA1su|

UNIT-III ( SerTe-1I1 )

Define returns to scale. Explain in detail the three stages
of returns to scale with the help of isoquants. How returns

to scale are different from returns to factor? 14
CEsic ﬁwﬁwaﬁvﬁw@aaﬁﬁmwm”ﬁ'
TeFar ¥ YAM % wlake % dF =Ron & fawqa
S HIfSU TR &% ok, oHes gfawd @ g
g foe 272

(a) Explain the theory of AC in long run.
el # T % fEsid w1 A S

(b) Explain economic cost, explicit cost and implicit
cost. 14

SO WM, TS @G ST STHcAs @ bl
HTEI] hifsl|

UNIT-IV (Z&E-1V)

What is are the features of perfectly competitive market?

How is the price of a commodity determined under it?
14

13292/K/1641/4,400/T 3 BT 0.



%1 wmg Ha fuifa g @2

9. How price discrimination is profitable? Discuss the
conditions and explain the price and output determination
in discriminating monopoly. 14

e HEATE AIEEE HY Il 22 HREYU THITHER
T ged IR Scaed fAuior &1 gfwar %1 gHee e
T fau oyavas vl W ==l Sifsuy

13292/K/1641/4,400/T 4
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NBBAH/M-26 - 13293
ORGANISATIONAL BEHAVIOUR
Paper—cé—cz : B23-BBA-203
Time Allowed : 3 Hours] [Maximum Marks : 70

Note :Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All

questions carry equal marks.

mmﬁ'@wwmwaﬁﬁ@;w

uier gel % I AR geE g et
gl yv B gHE ofF =

Compulsory Questicn ( erfrard uvw)
I EXplain the briefly : - 4x37=1
Y o guHE:

(a) What are the key élements that influence individual

behaviour in an organization?

fordt s ® wafeqa sgaer &1 gafee S ¢ 9
W@ ded w87

(b) Why is Motivation important in an organization?
fpet wreT A Jwon @ wewel 27 4

13293/K/1643/4,000/T P.T.O.



(c) How do Transactional leaders motivate followers? ()

ﬁﬁaﬂaﬂ%ﬂﬁaﬁmmﬁmﬁﬁaﬂﬁﬁﬁﬂ
HW 27

(d) What does the Equilibrium Model suggest about g10up

behavior?

TE SHUER % AN W e diee w1 g <l
g7 )
UNIT-1 (3TE-1) -
2. Explain the concept of Organizational Behaviour. Discuss

its nature and importance in modern organizations. 14

HISATCHSE  SH8R i SAYURI ] GHESUl 3MYTeh
gl W 3Eel Yefd @ med W owsl sifsul

3. A tech startup encourages open communication and
teamWork, but conflicts frequently arise due to differences
in employee perceptions and attitudes. Some employees'
feel undervalued despite good performance. Analyze the
case using the fundamental concepts of OB such as
individual di'fference's, perception and motivation. How

do these concepts explain the situation? 14

TE qeE wEeT T@ wER SR AW 9% @ g
T 2, Afer wwRl W e s gfeT A
A B HN AR T IO B e H/D wHAN
o8 TSI H GENE G H HAR WG FW@ Bl

- 13293/K/1643/4,060/T 2



e Fa=Tar, 9Ron S UOT S WeATcHe SHaBR
OB ! W9 SIGHRUIS 1 ST ohieh ‘56 HHA
'wwmnamwmﬁaﬁraﬁ%ﬁ
wsﬂa“r R

UNIT-II “( s&re-11)

4. Define motlvatlon What are the five levels in Maslow’s
Hier alchy of Needs‘7 How doés each level influence human
~ motivation? ‘ 14
Wen & uRenfie T ARl & eravEsaren
WEFET § IfE W BHA-HH ¥ 27 TEE W AEE
WO H R YRR FIfad Sl ®7?

5. What are morale indicators in an organization and how
can management use them to assess and improve employee-

morale? 4

o) et ¥ A @ gRaE F e r 3:I>R PESE
TTHT ST HHEIRE @ TEd H1 SHe F SR
SO gUR #W R fau k9w w22

 UNIT-II (E&mE-II1 )

6. Explain Trait Theory of Leadership and identify the key
traits that distinguish effective leaders from others. 14

I ® T fagig @ orem wY ek 39 wge o
aﬂwﬁaﬁmﬁﬂaﬁﬁmﬁmﬁﬁm
FW T

13293/K/1643/4,000/T 3. P.T. O.



7.

Explain Path Goa! Theory of Leadeishlp and describe

how leaders can motivate employees by clarifying paths

to achieve goals. . . : 14

:‘rq*aﬁw‘éraaﬁqmﬂﬁmlaﬁahmﬁs
el ﬂ&ﬁﬁwwﬁaﬁﬂvﬁaﬁ T i RIS
aﬂ%@ﬁﬁamm@

UNIT-IV (BE@—IV ) ' .

Define the concepts of group and feam. Highlight the

/' key differences bétween a group and a team with suitable

examples from the workplace. 14
o it P W ermumonet ' ufemfaw @i
e @ IUYR SAEON % W gug ik dm @
9 TE AT H TR H '

What is team building in the workplace? Explain why
team building is important for organizational success and

employee satisfaction. ‘ 14

o W dn Fafon s 32 Yiedre wwerar ek
wHw wghe @ fou Am fatn s weeqd f, w
Waﬂﬁm

13293/K/1643/4,600/T 4
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NBBA/M-26 26033
BUSINESS MATHEMATICS-11I .
Paper—CC-M2 : B23-UDM-204
Time Allowed : 3 Hours] [Maximum Marks : 35

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.

Jd® Thls B § Ueh I 1 999 Hd gU, hd
WM?@WW|WWIW%!
gt gvt % wOHE e B

Compulsory Question ( 7f-arEd w9=)
1. (a) Find the fourth proportional to :
a2—ab+b2,a3+b3,a—b.

Sl WEHAE! A RIS

a> -ab+l)2.ar3 +b3,a—b.

(b) Define the Annuity Due and Amount of Annuity
Due.

TR = o TREA =y w1 ufn W wfrfd
‘FIfST|

26033/K/1937/100/T BAIRiC).



(c) Evaluate (41—7—j 3
; 27

AT
[ ;Zj ‘{@Tﬂv_'f Ty
(d) What is Convex polygon in linear programming
~ problem?
o qume gaen § Suel 9gqs g4 ©7
UNIT-I (3ah3-1)
' ¥+3p - x+3
i) e = opy , find the value of = -
> p+q : %3P arr—3q
; X E3p S
e x= 2L 3 Lol o om wm
p+q - Xeop g
ISR

(b) A shopkeeper marks his goods at 50% more than
the cost price and allows a discount of 30%. Find

his profit or loss percent.

@maﬁm@ﬁm@ﬁ@@w%
arfre eifeha e @ X 30% &1 W a1 I SUH
A A wf wReE w9 i

26033/K/1937/100/T -~ 2



Petces (a) Shahid bought two old scooters fof %9,000. By selling

one at a profit of 25% and the other at a loss of
20%, he neither gain or losses. Find the price of

each Scooter.

wfes 4 39,000 H I [H T BRR| TH I
25% % T W R TW HI 20% H T | =4
W, S8 T q@ HIT @19 g AR T & = TIAw
el &I HIAd TG RIS

(b) Find the two numbers such that their mean .

proportional is 24 and the third proportional is 1536:

Wﬁ#@ﬁ-ﬁﬁﬁqﬁﬁmm%&mﬁ%
g SR g GHEOE 1536 €

UNIT-II (SehTe-II)

4. (a) Find the nominal rate of Interest when compounded
continuously, which is equivalent to effective rate

H..:.: xS ¥

of Interest 8.3% per annum? _
fiTe hafe SIS T AEAE S S 9 S,
St 8.3% Wfa a¥ @ WA =S W B wHI B2

(b) A loan %3280 at 5% p.a. compound Vinterest is to be
repaid in two equal yearly installments. Find out

the yearly instalment.

26033/K/1937/100/T 3 | PRS0,



%3280 1 HU 5% AMGF wwgfg SN W Qe
ERUC RO O Con s e B e M | A I S O T
A Wl

5. (a) A sum of Money amounts to ¥7,406 in 4 yéars at

12% p.a. compounded annually. Find the sum.

T R 4 I H 12% d1fUs d9gfg = W
37,406 B Wl Bl UFURT WA IS

(b) Find'the present value of Annuity of ¥100 p.a. for
~ 10 years at the rate of interest 4% p.a. compounded

continuously. :
10 = & ferm 7100 Wit o WEH w1 adAH

Ued T CRINE, B W 4% wiaoad ) @
R whafg = @ 2
| UNIT-IIT (ZTE-111 )
el
6. (a) If m=a3+a 3, prove-that 1113—3m:a+l.
Lol G
afe m=a3+a 3 =, W fag wfww &

1
1773 S 3
a

(b) Find the sum of 2+5+8+ ..... +182.

LTI 1y e aw‘rmn

©26033/K/1937/100/T 4



s

21

(a) logs x+logy x +logyex = —4—; find x.
21
logy x +logy x + 10g16-":73 x 1 W I hIfST)

(b) Find the sum of following series :

0.6 +0.06 +0.006 +0.0006 +....00.

frefafed goi w1 I Fd HifSu:

0.6+ 0.06 +0.006 + 0.0006 +....c0.
UNIT-1V (3&hTE-1V )

Formulate and solve a linear programming problem using
simplex method to determine the number of advertisements

a company should run on TV and social media to maximize

_audience reach, given that each TV ad costs 10,000,

requires 2 marketing staff hours, and reaches 50,000 people,
while each social media ad costs 5,000, requires 1 staff
hour, and reaches 30,000 people ; the company has a
weekly budget of 100,000, 25 marketing staff hours
available, must run at least 3- TV ads and cannot run

more than 10 social media ads.

TH FON FH S SR Wy wfewm W sAfuwan
il 9 g9 & fau fead o =omm =ifew,
g8 fuifta w0 & fau fauasm fafa =1 soam =t

26033/K/1937/100/T anay | P. T. O.



s few WufEn gre 49r w S gd HR, TE
3w Tu f& yaw JeEt fammgd &1 @ 210,000
g, 30 fau 2 AT wWre = H AEvAhdal gidl
2 @k =® 50,000 AN TH UEHAl B, WEfH YeA® -
Ty mWfew o™ &1 @ 35,000 ®, s@e fow
1 W TR ®I SiEvdeal Bidl S 9§ 30,000
@M TF YAl ©, HUA 1 Wedlfgdh S 100,000
€, 25 AEfeT Wik H2 Su@ed ¥, ®H § HH 3
et fasmom "o BM ot 10 9@ efus mivd
Hifew fomma &l W@ ST "Hd B

9. (a) Solve using the simplex method :
Minimize .z =2x;:+3x
Subject to the constraints : X +xp 21
10.\'1 FiXn 25

Xp+10x5 21

X1, X9 = 0.
e fafy &1 ST P TA HIWC :
SEAH : z=2x+3x
1 o o G R R - &
S SR e )

x +10xy 21

X% 2 0.

26033/K/1 937/100/T 6



(b) Solve the following linear programming problem
by graphical method :

Maximize : z=6x+11y
Subject to constaints : 2x+ y <104

X2 <76
s gpez (0],

frefafen es g gus & e fafy 9
T hifomd:

AYHTH : z=6x+11y

EIE3 1S I > 651 2x+y <104
x+2y<76
K=

26033/K/1937/100/T 7
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NBBA/M-26 . 26035
DIGITAL MARKETING TOOLS
Paper-B23-UDM-402
Time Allowed : 3 Hours] Dl o s 10

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.

Yeie sHE § A Tk 99T %1 999 FW g, &
ute UvA & SR Sifew) ged wem 1 st 2
Tl geA ® %k gIH T
Compulsory Question ( rfamd w9 )
1. Write short notes on the following : 4x3 =14
e R e fer ffa:
(a) Search Engine Marketing.
Wi g fawuEl
(b) Call to Action.
Hid < TR
| (¢) Landing page in Digital marketing.
fefsea whfen & oifen dwn
26035/K/1519/50/T : | P.T. O.



A.";

(d) Content optimization.
eyl ST |
UNIT-I (3ehte-1)

Take the case of business of your choice and explain the
pros and cons of Digital marketing and Traditional
marketing for the same. 14

AU TES & HEl FgUE 1 ISR e SR ST
THEE  FHAET

Explain the Digital marketing landscape in India. How it
is acting as a Revolution in progress of the economy?
14

ARd H fefvea mnfen & uigyd &1 avia sifsu o=
srefeqaen &1 Wifd o ff9 TeR Uw Hia @ W o7

UNIT-II (3ah1s-11)

‘Content marketing is a way to engage your target audience

and grow your network of leads and customers.” Examine
this statement and justify your answer with suitable
illustrations. : 14

‘T TR AR Aferd TRl H ARG FH AR
Tfad UEhl HT Aedh SG H Th aledl el =9
FHUA ] fITATT w1 R U ISR B WY ST

aw i fas wi

L f;ﬁ;2M‘603§/K/1?5419/50/T ; 2



0.

Discuss the essentials of hosting a Website. What are the

ways to drive Website traffic? 14

deyEe BT &1 gAqd 9w 9 F9l SISy d6Ege
W ofthew W@ @S- qlid B2

UNIT-1II ( SahTe—III )

What are the types of Email marketing? Discuss the

functions of Email marketing software. 14

0 W ® fhdd WhR B2 $HW HERST WA
% &HE W FEl hiTl

Discuss the characteristics of good payment processor.

How to add a payment solution to website? 14

TH e UHe WHWX i fawwmen W ==l il

JarEe W UHe WegyH w9 Sigl ST @2
UNIT-IV (3&TE-1V )

Discuss the 50/30/20 rule of Social media and explain

the steps to manage the Social media. 14

Hiere Hfem # 50/30/20 Fram W ==l w SR HwE
Hifemn 1 wafud & & WON w1 Al Sifel

What is the difference between on-page and off-page
SEO? Explain on-page SEO tools and techniques. 14

AF-TS SR SH-US TEES W oa X ¥ SiA-uS
THES oW SR dhihl Wi SATEAl i)

26035/K/1519/50/F 3
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NBBA/M-26 “26036
MOBILE AND EMAIL MARKETING
Paper—B23 UDM 403

‘Time Allowed : 3 Hours] [Maximum Marks : 70

" Note : Attempt five questions in all .selecti'ng one question
' from each\Umt Question No. 1 is compulsory All
questions carry equal marks. '

T R ¥ Y UH T H W S g, Fd
WWE@WWIWMIW%I
gt gyl ® A F ol

Compulsory Question ( 3Te™ U9 )
i . Write short notes on the following : 4x3Vs=14
frefafea w dfaw fewfrar fafe:
(a) Clear Call to Acticn and SMS m?rketino
ferere el 7 TR st sMS TR
(b) Benefits of IVR .in maxketmg
et % IVR 3 wRR|
(c) HubStop as a CRM tool. . ' o

Fade TH CRM @ & &9 Al

o

26036/K/1751/50/T G P.T.O.



™

(dy Use of Malluhlmp in lead genelatlon and growt] O

e SOM SR MY W Adfas w1 S9dr
- UNIT-1 (gete-1)

2. You have recently started manufacturing and marketiﬁg
. Indian traditional cloths. Devise a campaign for your
product relying on SMS, MMS and mobile applications.

' 14

. \ﬂTq_:f ’E'Ta %Qf 73[ ‘*H{dlq ‘—H{LII{Ch Ch“i&»! W ﬁ’q—m ?Fﬁj\'
forqom ¥E R #1 TR AR ® fAT SMS, MMS
iR TR thaeyd R OSYa UH ST WUR

Which out of company s website or its Mobﬂe app 1s |
more handy for marketers and why? Pin point. some Mobﬂe‘
apps that influences you a lot as a Customer. What reasons
can be attributed to the same? 14

- W2

frdt T 9 J9UEe W SEHT TEES Y, T @
s W aerm farumeaten @ faw erfyes glaurswe
& R i e U9 Werd W % Sea@ & W
UEH & mﬁarqaﬁmr* aﬁwmwwﬁ%sm
¥ HRU B GHd 7

- UNIT-II (3amé-dn)

4. Trace actual examples of c'(_)mpanies',whibh- have used
Augmented Reality to their advantage? Will the same be

most weapon in the armoury of future marketers? Discuss.
g 14

| 26036/K/175150/T 2



39 R & ardfod IWE gley feld eiHes
fafadt =1 @ S €2 w1 9% vfgw & faueresate
F1 Fed mewEqul wfear wifaq s ==l Syl

5. What kind of Loyalty programmes can be practiced through
Mobile marketing? Discuss using practical examples from

Corporate world. 14

WET’I T @ wem § fRY YRR @ '01\1'44('&'\[ l;ﬁum
el ST TR B2 hIARE TG F ARG S/l
H I H gL == HIST

UNIT-TII ( SehTe-1I1 )

6. Discuss the advantages and disadvantages of Email
marketing viz-a-viz traditional mail marketing. What should
be taken care of by marketers using Email in their
marketing endeavours. 14
e mafer ok TRaRe e wefen d wER @R
JHEH TR Tl RIS $HE T STAN A " el
&t et Wk fen Tfafafaal ® fea ol w1 e W
aMfe?

7. Compare and contrast popular Email marketing tools with

pros and cons of each 14

e e ’éﬁ”ﬂ WERTET TeW g@m ¢ o W k2
FRR - 3T IREE SdET

26036/K/1751/50/T 3 : P T O.



UNIT-IV (E&1E-1V ) ey )

8. What factors govern an Email marketing strategy? What

are the most crucial aspects of such a strategy and why?
14

mmﬁﬁnﬁﬁwﬁwﬁmmﬁam
T e % wed weEqe wee w8 B ek EPﬁ7

9. “Mailchimp structure revolves around audience, contacts
and campaigns.” Discuss. What are the. prerequisites for

success of such'_ a-structure? 14

“defae wl WA orifedd, wieded o HUH W
STEMRE 1" TH W gl s OH g w e
% forg wn qeidend &2

26036/K/1751/50/T 4
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 carry equal marks.
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NPAV/M-.26.' 24857

EXPORT PROCEDURES AND
DOCUMENTATION
Paper-B23-v0OC-232

Attempt five questions in all, selecting one question from

each Unit. Question No. 1 is compulsory. All-questions

mmﬁﬁmwéﬂ‘w‘m@,aﬁ

uhwﬁ@mw,mmijaﬁw%,

T U B ofm - wme ¥

C_ompu'lsor.y Question ( 3t art 9T)

Frfefan = v § =men s,

(@)

(©)

(©

INCOTERMS, (b) Factoring,

INCOTERMS, e

CHAs in Exports. (d) Certiﬁcéte of Origin.
frafa % CHAs. » HSTHHIT T e
Mate’s rebeipt.

T & wie

857/K/1825/900 | e

[ S~

[Maximum Marks : 50 -



UNIT-I (geRE-1)

What are the key considerations in setting the Right price

for Expdrt orders and how do elements like Cost,

Competitionv and ‘Target Market influence Export pricing
strategy? ' 10
frafq e & fau o e feifa 9 § 7o fER
w1 ¥, &R @, ufrerdl SN e SR 9 @ Frala
e frefor R @ &9 waRm w €2

What is the Harmonized System (HS) Code, and why is it

crucial for international trade? How do HS Codes

facilitate the Classification, Taxation and Regulation of

Export Goods? ‘ 10
erfEss faen (HS) #8 F %, R W efaiwE

e foq_ ool Wl @7 1S s frafd eeqad
& iRy, FOUM R AtEET W he g

T 87

UNIT-II (gehid-I1)

“E.Xplai‘rlia the concept of Letter of Credit. What are its

‘types? Analyse its merits and demerits. ~ 10

@ aitw wfee (Letter of Credit) 1 STTUROT 1 AT

FIRTY TTE TER B 2 T GO 2R A b e

I e

24857/K/1825/900 2



5. “Factoring and Forfaiting can be opted as the modes
of export ﬁﬁancing”. Explain this statement and different
between factoring and forfaiting in context of
Exports. ‘ 10

“heaefln SR BRGRET @) FEfd fomde & adel & '
ﬁ@mmm%’ﬂwzﬁmﬁ.mﬁmaﬂi
frafe & el o Bwfn ok wRmREm & W= el
ERIE

UNIT-III -( gente-111 )

6. Describe the procedure for Excise and Customs Clearance

in Export Transactions. y 10 -

ﬁqhéﬁ%ﬂrﬁmwaﬁ?ﬁmwﬁw@ﬁ
Wmaﬂaﬁ?ﬁml

7. What steps are taken at Registration and Pre-shipment
stage of® Export Procedure? 10

frefa wfen & oot o di-fre =R | 9@ whem
33M I 87

UNIT-1V (m's“—lv )

8. Wh1ch Regulatory Instruments are requisite for ensuring
Legal Conformity in the Exportation of Goods? 10

e & frafd § e egeTa giiem e & fog
FHA-U . fafames Sum sEvas §7

24857/K/1825/900 3 _ P.T. O.



9. What are the critical classifications of Transport-
related Documents Integral to the International Shipping

. Process? E 10

Ut R wferan & SAfi= 3411 qiieg-Hal JEes
& Heaqol affeRtor @ §?

24857/K/1825/900 _ 4
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BAQ/M-26 14340
INTERNATIONAL LOGISTICS

Time : Three Hours] [Maximum Marks : 50

Note :

Attempt Five questions in all, selecting one question
from each Unit. Q. No. 1 is compulsory. All questions
carry equal marks.

YO THE W UH WS A §Y, He urer U ®
SR 4w |y "o 1 fEd § 1 asd g @
oi% THA ¥ |

Compulsory Question ( 3@ wys)

1. Explain the following in brief : 5%2=10
(a) Electronic Data Interchange
(b) Dry ports
(c) International air transport
(d) C & F agents
(¢) Tramp operations.

(5-08/5) 1.-1434¢ P.T.O.



frafafias 1 89 9 @R .
(31) zemife Sl geEw
() eF <TME

(®) siadsda g uRewa
() @ e ThF e

(3) <™ wHAEweH |

Unit I (318 1)

What are the factors influencing the choice of transport

modes in international logistics ? 10

SR wiffesg & aiges el & =97 @ yuifaa

e
FE 9% FRE B T ?

Explain the role of iniermediaries in logistics. 10
witsfess ¥ Aol & qfae Sl aueRy |

Unit 1T (313 1)
What is multi-modal transportation ? What are its
advantages and which documents ére required in it 710
Tedl-Tiisd TEUeyE 1 § 7 9% 9 Wi © @R T
HHY TS Sed 2

L-14340 2



5. Describe the main functions of CONCOR. How CONCOR
support for International Trade of India ? 10
 EHER % qEd &El @ 99F HINC | HEER ARG @

FARET AOR T HE YSR SEEd YA w T2

Unit ITI G 1)

6. Define Chartering. What are the different types of
chartering principles and practices ? 10
R0 & e wife | 9 @ f5fiE TR %
fagia iR si=mm Fa € ?

7. How is the sea freight calculated ? What are the factors
that affect ocean freight rates ? 10
T A 9 H MO HY I S € 2 WS W 9ie
® W H 9WfEa wH G FRE @R 2

Unit IV @=1E 1IV)
8. How can artificial intelligence assist in developing
international logistics ? 10
W@ﬁ;w AU Aty & faem ¥ 59 yeR

WAl FL OFd © 7
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9. What are the different types of barcoding and scanning

methods which are useful for international logistics 710
AT Afaieed & fau swar faftms v =1 arsifen
3k whisn fafml = & 2

T 0% s o0 0 W0 0
0‘0 0’0 R4 0.0 0.0 0‘00 0.0
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NBBA/M-26 26037
CORPORATE FINANCE

Paper—-B23-UDM-601

Time Allowed : 3 Hours] [Maximum Marks : 70

Note

I

: Attempt five questions in all, selecting one question

from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.

Y% IHE B ¥ Uk YIA 1 999 X §U, Hd
uier gv ® SwR Sfey) ye gwemn 1 eterd 2

gt v @ wEE FAF Bl

Compulsory Question ( 1famd w9)

Attempt the following questions in brief :  4x3%2=14

frafafea vt & wfiw s dfem:

(a) Describe nature of Financial management.

fadia 9999 &1 YHhfd &1 quiE Hifadl

(b) Explain weighted average cost of Capital.

TSt H | SfiEd @r wl eared hifee

(c) Explain EBIT-EPS analysis.

SetemEA-Sim favery @ e At

26037/K/1144/100/T PiT.10:



(d) Discuss types of Working capital.
FEifE gt @ yeR w w= #ife
UNIT-1 (Sehre-1)
2. Discuss scope of Financial management. 14
faig way" & TR W T’ﬁf Hifeg|
3. Explain various short-term sources of Finance. 14
foq & fafv= soueifas @l &1 =men wifsu

UNIT—Ii (gaTE-11)

4. Explain Net Present Value (NPV) method and Internal
Rate of Return (IRR) Method of Capital budgeting. 14

YSht aSfen #1 e yeie ooy (i) fafy s e
T afwm fed (emdemem) fafuy &1 =umem wifsm)

5. A Company issues ¥20,00,000, 10% redeemable debentures
at a discount of 5%. The cost of floatation is ¥50,000.
The debentures are redeemable after 5 years. Calculate

before-tax and after-tax cost of Debt assuming a Corporate
tax rate of 30%. ' 14

T HUA 20,00,000, 10% EHaa fed=r 5% T 92
W W w2l fed=t S #1 @rE $50,000
B ? fea=x 5 @ @ W fFu S 9dhd 21 30%
* Fhaite d9 W AR Y, F-YH R FR-IREE
HU AN i TOET I

26037/K/1144/100/T 2



6.

UNIT-III ( ahte-II1 )
Explain in detail operating and Financial leverage. 14
TRereE R faxfta sdien ®1 fawga samem s

What is Capital structure? Explain Net Income Approach
and Net Operating Income Approach of Capital structure.
14

ot d 27 g W B we o e

AR y[g IREEH o gfediv w1 eme |
UNIT-1V (3&E-1V )

Explain in detail relevance model of dividends. 14

ATHIY & YEAERAl Aied @l fawaRyde samed sifsg|

What is Working capital? Discuss nature and importance
of Working capital. 14

wrfviia gst @ 2?7 wEvid gS o gpia SR Hew
W I &g

26037/K/1144/100/T 3
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NBBA/M-26 26038
SEARCH ENGINE MARKETING
Paper—B23-UDM-602
Time Allowed : 3 Hours] [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All

questions carry equal marks.
Y% THE W W Weh YA 1 999 i gL, ®A
oier v % S SR yeE gem 1 eifEd 2
gt g & e wEE R
Compulsory Question ( 3tfard wy=)

1. Write short notes on the following : 4x3%=14

frfafeg w wiea fewforar fafen:

(a) Define .Search Engine Marketing (SEM) and state

its significance in Dlgltal marketing.

Hﬁﬁ?ﬁﬁﬂ(@@q)ﬁvﬁﬂﬁaaﬁaﬁ?
fefSled wm@nfen ¥ s " &I Fq|

(b) What is a Landing page? Mention any two elements

of an effective landing page.

26038/K/1295/100/T : P. T. O.



Afen 99 @ g 27wk oyt dfen 0w @
el ael w1 IeeE Sifsu
(c) Explain the concept of Quality Score in PPC

advertising.

et fasmua ® sarfadt TR i STIYURUT i
HHSATRT|

(d) What is Remarketing? How does it help businesses?

{arfen == 27 98 sgaarl o o g
2?2

UNIT-I (gatE-1)

2. Explain the concept of Google Search and discuss how
rule-based personalization works at internet scale. How
does it influence user search results and marketing

strategies? 14

T WY H STAURUN H GHARY SR Ty R gee
W frem-snuifiid dufeer &8 ®™ wla g 9E
IqEhTRd & es g SR fagvE it ) ed
yarfaq w22

3. Discuss the structure and working of Google Ads and
Bing Ads. Critically evaluate the role of landing page

optimization in improving campaign performance. 14

26038/K/1295/100/T 2



TE UEE. iR o U 1 Hemer iR wrEigumet w
= FINT ST F TR F AR TR A wfen I
SIS i YfHHT 1 ATATGAHS HeAlh hifo)

UNIT-1I ( SehTe-I1 )

4. Explain the concept and functioning of PPC campaigns.

Design a keyword segmentation strategy for an online
clothing store using different match types and justify
your approach. 14

Wt HUT HI SFFYRIN R FEYUC I THSET
faftr 49 TRl %1 SUEN Hd U Th AR wUS!
F THEHE & AU HOE AHEE WHTH TOR HifT
dR o gfewinn H 3faa el

5. What is Quality Score? Discuss its components and analyze
how it impacts ad rank and cost-per-click? Suggest strategies
to improve Quality Score in a competitive campaign. 14

Tl R H B? THS EEH Wouw @t SN
favewm =X f& 9w famod ¥ SR ufq foee @
H Y weifed wIa 22 gtaend sfEm ® i
THT H dER TR b faw W gaml

UNIT-1II ( ZehtE-II1 )

6. Compare manual and automated bidding strategies in
Google Ads. Under what conditions should a marketer
prefer automated bidding over manual bidding? Support
your answer with examples. 14

26038/K/1295/100/T 3 P. T. O.



Google Ads ® #=qarel @i Ternfera fafen wrifaal =
gorT wifsw) fipe oRfeafaal & ww Aeer @ ARger
fafen & =swmg e fafen =t wuafaea <+ =few?
T4 I I AN Higd TR HIfSUl

7. Design a bid management plan for a startup with a limited
budget. Discuss the use of CPA bidding, position preference
and other features to maximize ROI. 14

i awe AT W FHh @ fe T fas A
WM IR #| ROI & fydan @ & fauw CPA
fafen, defivm 9@ o o= favimaret & Sw@i W
EEEIIEIY
UNIT-1V (ZehTE-1V )
8. Explain remarketing and mobile advertisihg strategies.

How can businesses integrate both to improve conversion
rates? 14

farfen &R wiaEe fammed Wt o1 smen st
U TR0 X kil 98 991 & AT 3 9l i
Hd THIFd H ThA T2

9. Discuss display and video advertising formats. Explain

- how marketers can optimize display network campaigns
and effectively track conversions? 14
feowt oiit difeat faamm wedl w == Hifaw e
o faqures fermt Aeas aifoaml & S8 qHfad wX
Thd T R TN 1 gt €7 @ QI FC Ghd
27

VYEOIQR/K NG /AN IT
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NBBA/M-26 26090
WEB ANALYTICS
Paper-B23-UDM-604
Time Allowed : 3 Hours] [Maximum Marks : 70

Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.

Y Thle H W Weh ¥ 1 999 d gU, Hd
uter Yyl % S Gfewl gv gem 1 st €l
gt gvA % HEA F Bl
Compulsory Question ( etfrard wos)
l.  Write short notes on the following : 4x3Y=14
frafafeq w gfaa femfier fafe:
(a) Why is Web analytics needed?

a9 TATATCR Y STEvIRAl H 7?2

(b) What is a cookie in Web analytics?
99 TR W HAT TN B2
(c) What are random gfaphs?
0 % 1 B R?

26090/K/1491/100/T P. T. O.
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(d) Discuss web indexing in search engines.
Hd 399 o o9 Tefmm W o=+l hifSq|
UNIT-I (3ehtE-1)

Explain the concept of Web Analytics. Describe in detail
the complete Web Analytics process. Illustrate your answer

with suitable exanﬁp]es. : 14

A4 TAAfCH &1 SEURIT F GEEEl 99 TRt
1 ‘CB“[ isran <hl ﬁﬂ'ﬁﬂ—w qulA rjﬁf\_\(” SUgET
ST % WY AU IW H TR A

Discuss the following building block terms of Web
Analytics with their importance in evaluating website
performance : (a) Visit Characterization Terms (b) Content
Characterization Terms and (c) Conversion Metrics.

. : 14
IR T % Yo § A Tt o e
qAYd =2l R 3T Hee T oo ST : (a) @S
IRFAESNTE 2= (b) Fe IleeUEenE o ok
(c) &H==A HiZH| :

UNIT-II ( 3hTE-I1 )

Define web beacons and explain how they function in
capturing user activity on websites? Discuss their role in

Digital marketing and analytics. 14

26090/K/1491/100/T 2
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9 dihd I GG wY R guwd fe 9 aewEd
T IUARAl I Afqfafedl & heER wH § fRY gei
T Fd 22 fefSed Aepfen iR UAdafeds o S
Ik 9T ==l hifed|

Explain the concept of panel-based measurement in

competitive data analysis. Discuss how user panels are
formed, how data is collected from them and the advantages
of using panel-based approaches for understanding online *
behavior? 14

yfaeqeff 21 faveron § Ue-snuia A 1 STaEmon
F TIR HINU ITAHA A HE a9 ©, S99 e
% THd fHa S 8, SR AR HaE &l guEa
% foau Uaa-sneii gfesion & SwEm & @l W

= IS ?

UNIT-III ( SahTE-111)

What is a real-time report in Web analytics? Explain its
features, applications and importance in monitoring website

performance and marketing campaigns. 14

d9 UAIfdfesd W {gd-erEH fod @ 22 S9uwEe &
T R Wi Al w1 FRET W saeRt faweae,
FATANT SR Heed 1 TR HifeU|

Explain the concept of traffic source reports in Google
Analytics. Discuss different types of traffic sources with

examples. 14

26090/K/1491/100/T 5] P. T. O.



T TfdfeE ® 2fthes @ia RO &) s@gnon &

gHEY| SSEOl died fafy= geR & ofthe Fidl w

EECaisLE
UNIT-IV (SeTE-IV)

8. Define online surveys in Web analytics. Discuss their
design principles, advantages and challenges in collecting

reliable user data. 14

99 TAfdfesd o SAiTared Foeon vt qRenfia s
fovaeig SUANTRal Sl UHA H¥d H Sk fowred
fagrdl, o e Eifae W o==l St

9. What is Web crawling? Explain the architecture and

working of a Web crawler with a diagrammatic flow.
: ' 14

¥4 HIfAT P 2?2 ARG FAE F GEE@ 99 Hier
# EET eR syt St gEemEu
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